asktra

Create New Products

Expanding your product line can be a good way to increase sales and reach new markets.
However, it's important to carefully consider the potential risks and rewards of adding new

products before making any decisions. Here are some things to think about:

1. Market demand: Research the demand for the new product you are considering. Is
there a need for it in the market? Will it be competitive with similar products already

available?

2. Financial resources: Developing and launching a new product requires significant
financial resources, including investments in research and development, marketing,
and production. Make sure you have the financial resources to support the

development and launch of the new product.

3. Management capacity: Consider whether your current management team has the
capacity to handle the additional workload that comes with launching a new

product.

4. Legal and regulatory considerations: Research any legal or regulatory requirements

that may apply to the new product, such as patents or industry standards.

5. Competitive advantage: Consider whether the new product will provide a

competitive advantage for your business.

Ultimately, the decision to add a new product should be based on a thorough analysis of
the potential risks and rewards, and a clear understanding of your company's capabilities
and resources. It may be helpful to seek the advice of a business consultant or market

research firm before making any final decisions.

Idea Sheets provide quick and actionable suggestions to drive more referrals and sales. Visit

www.referralsafe.com/asktra frequently for new additions.
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