Larger Competitors

Small businesses often face competition from larger companies, which can have
advantages such as economies of scale, greater resources, and established brand
recognition.

To compete with larger companies, small businesses can focus on their unique selling
points, such as local owners, personalized service or niche products.

They can also leverage technology and digital marketing to reach customers more
effectively and efficiently on a more personalized basis.

Additionally, small businesses can consider forming strategic partnerships or alliances with
other small businesses to pool resources and gain a competitive edge.

Idea Sheets provide quick and actionable suggestions to drive more referrals and sales. Visit

www.referralsafe.com/asktra frequently for new additions.
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