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Paid Search

Paid search is a type of digital advertising in which businesses pay to have their ads
displayed in search engine results pages (SERPs) when certain keywords are searched for.
Paid search ads are typically displayed at the top or bottom of the SERPs and are marked

as "ad" or "sponsored.”
When a user clicks on one of these ads, the business pays a fee to the search engine.

Paid search can be an effective way for businesses to reach their target audience and drive
traffic to their website. The ads are targeted to users who are actively searching for specific
products or services, so they are more likely to be interested in what the business has to
offer. Paid search campaigns can be targeted to specific keywords, locations, and other

demographics, allowing businesses to reach a specific audience.

There are several platforms that offer paid search advertising, including Google AdWords,
Bing Ads, and Yahoo Gemini. These platforms allow businesses to set a budget for their
campaigns and bid on specific keywords. The cost of paid search advertising depends on

the competition for the keywords being targeted and the quality of the ad.

Overall, paid search can be an effective way for businesses to reach their target audience
and drive traffic to their website. It's important for businesses to carefully consider their

budget and marketing goals when setting up a paid search campaign

Idea Sheets provide quick and actionable suggestions to drive more referrals and sales. Visit

www.referralsafe.com/asktra frequently for new additions.
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