Press Releases

A press release is a written statement that is distributed to media outlets to announce a

newsworthy event or product. To write a press release:
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Determine the purpose and angle of the press release.

Write a catchy headline that accurately summarizes the content.

Write the body of the press release, using clear and concise language.

Provide key details such as the date and location of the event or the launch of a
product.

Include quotes from relevant stakeholders, such as company executives or industry
experts.

Include relevant background information, such as the history of the company or the
market.

Include contact information for a company spokesperson who can provide
additional information.

End with the standard "end" tag (### or -30-).

Note: Press releases should be written in third-person and follow a standard format. The

tone should be professional and newsworthy. Before sending the press release, research

target media outlets and consider personalizing each release for specific journalists or

media outlets.

Idea Sheets provide quick and actionable suggestions to drive more referrals and sales. Visit

www.referralsafe.com/asktra frequently for new additions.
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