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Marketing Mistakes

Small businesses can make several mistakes when it comes to marketing. Here are some

common ones:

1. Not defining their target audience: Small businesses may not have a clear
understanding of who their target audience is. Without a defined target audience,
marketing efforts may not resonate with potential customers.

2. Not creating a marketing plan: Small businesses may not have a marketing plan in
place. Without a plan, marketing efforts may be disjointed and ineffective.

3. Not tracking results: Small businesses may not track the results of their marketing
efforts. This can make it difficult to know what is working and what is not, and make
adjustments accordingly.

4. Not using social media effectively: Small businesses may not use social media
effectively to reach their target audience. This can result in a lack of engagement
and visibility.

5. Not offering value to customers: Small businesses may focus too much on promoting
their products or services and not enough on offering value to customers. This can
lead to a lack of customer loyalty and repeat business.

6. Not investing in SEO: Small businesses may not invest in search engine optimization

(SEO), which can make it difficult for potential customers to find them online.

To avoid these mistakes, small businesses should define their target audience, create a
marketing plan, track results, use social media effectively, offer value to customers, and
invest in SEO. By doing so, they can establish a strong online presence, reach their target

audience, and drive business growth.

Idea Sheets provide quick and actionable suggestions to drive more referralsand sales. Visit

www.referralsafe.com/asktra frequently for new additions.
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